Research

Conclusion

-When we first begun our product we found that
the creation of frezze dried foods was not possible
in Gisborne, so through our mentor we had to
look into alternative creation sources, having to
sent our product away to Frezze Dried Food's in
Hastings.

- We were also inexperienced in creating
seasonings so we had to do alot of research and
work alongside our mentor to produce a fun
seasoning that would be enjoyable for children.

-Another bump in the road was working with the
packaging we had a concept but our artistry was
not very good, so working with an art student
from our school we came up with a design that
we both liked and that went with our product.

-we also were not very good with sealing
technology se we had to learn how use a sealer to
produce the package that our product would be
in.

Marketing

h

To create a healthy, easy but fun
lunchtime snack for families. That does
no exist on the market, and appeals to

not only parents but children to.

Cedenco

where good food begins

Cedenco foods is leading food supplier for
corn, tomato,onion, apple, and Kiwifruit
products. They are looking into creating a
new product which will incorperate these
furit and vegetables into a snack that will
appel to families throughout New Zealand.
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